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Basic ICT usage:

» 01: Number of computers used by the enterprises: Including desktop, laptop,
tablet, etc.

» 02: The average number of enterprise ICT specialists: People involved in
maintaining ICT infrastructure, developing business management
software/systems, ICT security and data protection.

» 03: The cost of enterprises' ICT investment: Hardware investment, software
Investment, information technology service investment, etc.

» 06 Question: Website use: Display information, sales, etc
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ICT usage in production and business processes:

» 04: Applying information system within enterprise: Financial management,
SRM, ERP, CRM, etc.

» 08-09: Transaction value through website or APP: including sales and
purchases; including self-built websites, third-party websites; including B2B,
B2C.

» 10-11: EDI type transaction value: Sales, purchases.
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New generation ICT usage:

» 12. Cloud computing services usage: cloud office, cloud storage, cloud development,
etc.

» 13. Internet of Things usage: Security monitoring, logistics management, customer
service, etc.

» 14: Appliying in Al technology: Data mining, image recognition, generative artificial
intelligence, etc.

» 15: Al technology usage: User portrait, risk control, voice assistant, etc.

» 16: How Is Al software obtained: Employee development, external procurement, open
source software, etc.

» 17: Industrial Internet usage: Intelligent manufacturing, network collaboration, service

extension, etc.
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Scope of statistics

Contents of survey on ICT usage and e-commerce in China’s Enterprises
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A comprehensive survey of the enterprises within the scope of the statistics, not
sampling
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Enterprises above designated size, including enterprises of Industry;Construction;
Wholesale and Retail Trade; Transport,Storage and Post; Hotels and Catering
services; Information Transmission, Software and Information Technology; Real
Estate; Leasing and Business Service; Scientific Research and Technical Services;
Management of Water Conservancy, Environment and Public Facilities; Service to
Households, Repair and Other Services; Education; Health and Social Service;
Culture, Sports and Entertainment

FEIFEE

Frequency of statistics Annual survey



| z. A2FLwLRAT®EGHE
Contents of survey on ICT usage and e-commerce in China’s Enterprises
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Quantity of In 2022, more than 1.36 million enterprises
Respondents

HERERZE BAERNUBITREER
Data Collection  Enterprises complete questionnaires through online system

Methods

BAEARR AERITENH. NEEERARTIERIH. EELKEAN. M,

Indicators of 1Ml F i S E RN AR T 7 S5 M 80 N & T 2 43 20 3E ;

Statistics TAFEREECEE. Wuh., =1TE. PN, ALTE&. LI EBENFR RN
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The number of computers used by enterprises, the number of enterprise ICT specialists,
the cost of ICT investment, and the number of websites,

E-commerce sales and e-commerce purchases of enterprises and various breakdown data,
ICT useage in enterprises’ production and operation process, such as Information
Electronically, Website, EDI, Cloud computing services, Internet of things, Al,Industrial

Internet and other technologies of enterprises
N\ 9
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The statistical results of ICT usage
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o Statistical results of ICT usage and e-commerce in China’s Enterprises are published through
the "China Statistical Yearbook" and "China Tertiary Industry Statistical Yearbook".

NHIEE (PEZITFL) (PEZITFLD

Dissemination ""China Statistical Yearbook" ""China Statistical Yearbook"
Channel

HARIE AT EHE Number of computers;
\ HEAERITENH Computer use per 100 persons;
1l 38 A b 5 Number of websites;
FEI5R FARREAWIREMuEE Number of websites per 100 companies;
Key indicators BEFESZXESEWEEZELLE  The number and proportion of enterprises with e-commerce
B FESHED transactions;
1Ml BB F /i SR EN Enterprise e-commerce sales value;

Enterprise e-commerce purchase value;
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The statistical results of ICT usage (9
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o Statistical results of ICT usage and e-commerce in China’s Enterprises are published through
the "China Statistical Yearbook" and "China Tertiary Industry Statistical Yearbook".

NHIER (hEE=FI gL
Dissemination ""China Tertiary Industry Statistical
Channel Yearbook™

(FEE=I gt FL£)

""China Tertiary Industry Statistical Yearbook™

o | " The number and proportion of the enterprises using computers;
4 H
Eggi%ggiﬁggﬁtgi The number and proportion of the enterprises using the Internet;
\ AWuE Y mu%:z &Htt% Number and proportion of the enterprises with websites;
FEIekR TRESMSENSIEBEL S rl\rlll;:]nal;eer rr<';1(;1r(ilt_proport|on of the enterprises adopting information
I I ﬂ/ ~ A H y
Key Indicators E%¥ﬁ X%E AR A E Number and proportion of the enterprises with e-commerce
G L T o S transactions;
1Ml B8 ey 5 K Mg S

Enterprise e-commerce sales value;
Enterprise e-commerce purchase value;
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The statistical results of ICT usage
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« NEALXSWNEX, RMEHEXEE.
e Relevant data are provided at the request of UNCTAD.

ATBE BKEERSSLEREWN
Dis?emillf;a;on United Nations Conference on Trade BKEERSS5LXESIN

Channel and Development United Nations Conference on Trade and Development

iAo SR E b S 'II\'Ihe number and proportion of the ent(_arprise_s using (_:om.puters;
- g Ny umber and proportion of the enterprises with websites;
FEIER 2= it = o | - S BN ) N : : : .
i N e umber and proportion of the enterprises with e-commerce sales;
NGl eI SRTHEHEMNELSLALE Number and proportion of the enterprises with e-commerce
ARFHSRMOLLHRALE
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The challenges:
»First, it is difficult to deliver a timely and comprehensive reflection of the enterprise’s ICT
usage due to the rapid development of ICT as well as the diversity of the application in the
enterprises.
»Second, it is difficult for the enterprises to collect datas across sectors for completing
questionnaires of ICT usage.
Further research:
»According to the development of ICT and usage in enterprise production and operation
activities,we will timely revise and improve the questionnaires.
»Carry out international comparison and exchange of survey data on enterprise’s ICT usage,
13

and improve the influence of its statistical results.







